PAID ADS - CASE STUDIES
) Big: brand results without

N the big brand budget.
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MAXIMIZING YOUR OPPORTUNITIES How regional and independent businesses outsmart national banks, chains

and industry giants in the same ad auctions.
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Out clicking national banks for less
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checking, mortgages and cards, in auctions against Service-based campaigns, with budget shifted weekly
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B2B AVIATION - HIGH-INTENT KEYWORDS B2B RAIL - LINKEDIN ADS
Owning the searches buyers actually Reaching decision makers the giants
make courl
Brand and specialty-service keywords that large Sponsored content targeted to plant, logistics and rail
competitors overlook, instead of costly broad industry leaders, backed by an organic program that keeps the
terms. brand visible.
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How we compete with bigger budgets

Offer-led ads - lead with what giants Budget follows results - shift spend Precise keywords - high intent, tight
can't match weekly negatives

Local targeting - win the market you Conversion tracking - GA4 and GTM, Landing pages - built to turn clicks into
serve end to end leads

Benchmarks: WordStream 2026 Google Ads Benchmarks (Finance & Insurance; Health & Fitness); LinkedIn ads 0.5%.
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